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The Basics:
The Point of Social Media 

S i l  d i  t l t  l l   t  t   i  

f

S o c i a l  m e d i a  o u t l e t s  a l l o w  y o u  t o  c r e a t e  a  v o i c e  

a n d  c o n n e c t  w i t h  a n  i n t e r a c t i v e  a u d i e n c e  t h r o u g h  

u s e r - g e n e r a t e d  c o n t e n t  
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• January 2010
• Rogers, Ark. -- Twitter account cancels school

@ZimmEd

The 
PowerPower
of 
Social 
M diMedia
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The Key to Interaction

A s  a  c o m m u n i c a t i o n  t o o l ,  

y

s o c i a l  m e d i a  i n t e r a c t i o n  a l l o w s  y o u r  d i s t r i c t  t o  p o s t  

a b o u t :  

E m e r g e n c i e s / A l e r t s E m e r g e n c i e s / A l e r t s

 M e d i a  C o v e r a g e  &  P r e s s  R e l e a s e s

 S p o r t i n g  E v e n t s  &  E x t r a c u r r i c u l a r  A c t i v i t i e s  

 A w a r d s  &  S c h o l a r s h i p  W i n n e r s

 C a l e n d a r  C h a n g e s  &  R e m i n d e r s

A n d  m o r e !   A n d  m o r e !  
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Followers are NOT Listeners

L i k e  M o m  a l w a y s  s a i dL i k e  M o m  a l w a y s  s a i d ,
“ I t ’ s  n o t  a  p o p u l a r i t y  c o n t e s t ”

T r a d i t i o n a l l y ,  s o c i a l  m e d i a  a l l o w s  y o u  t o  e n g a g e  i n  
c o n v e r s a t i o n :
 H a s h t a g s
 R e t w e e t s R e t w e e t s

 T a g g i n g  r e p o r t e r s  a n d  o f f i c i a l s

B u t  y o u  c a n  a l s o  l i m i t  t h a t  c o n v e r s a t i o n  a n d  u s e  i t  
a s  s i m p l y  a  s o u r c e  o f  i n f o r m a t i o n  f o r  y o u r  s c h o o l  
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The Benefits of Using 
Social Media

I t ’ s  S O C I A L !
• P e o p l e  h a v e  t h e  o p p o r t u n i t y  t o  g e t  i n f o r m a t i o n  i n  a  t i m e l y ,  

n o n - i n v a s i v e  m a n n e r

P u b l i c  K n o w l e d g e  i s  i n c r e a s e dP u b l i c  K n o w l e d g e  i s  i n c r e a s e d
• I t  r a i s e s  t h e  i m p o r t a n c e  o f  w h a t ’ s  g o i n g  o n  i n  y o u r  c o m m u n i t y  

R e i n f o r c e s a  d i s t r i c t  i d e n t i t y



West Babylon UFSD
@ZimmEd



West Babylon UFSD
@ZimmEd



West Babylon UFSD
@ZimmEd



West Babylon UFSD
@ZimmEd



West Babylon UFSD
@ZimmEd

PLANS FOR ENGAGEMENT

West Babylon UFSD
PLANS FOR ENGAGEMENT

• Our goal: To get more immediate information about the Our goal: To get more immediate information about the 
district into the community on an official social media account

• Social Media: Use Facebook and Twitter
•Facebook.com/WestBabylonUFSD
•@WestBabylonUFSD 

• How it will work: For informational purposes only
• 4-5 postings per week (minimum)
• Events, updates, newsletters, etc. 

B i  t ffi  t  th  di t i t b it• Bring traffic to the district website



Zimmerman/Edelson, Inc.

Zimmerman/Edelson, Inc. was founded in 1988, and 
has since become Long Island’s leading public has since become Long Island s leading public 

relations, marketing, advertising and strategic 
communications firm.f

5 Bond Street, Great Neck, NY 11021
516.829.8374

www.zimmed.com

Follow us on Twitter @ZimmEdFollow us on Twitter @ZimmEd
Like us on Facebook! 


